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Introduction

For an exhibition at Mobilia Gallery in 2005, I created a new series of  teapots, offeepot  and chocolate pot
forms based on a historical hollowware.  My 21st century counterparts use recycled tin cans as the founda-
tion for construction and social commentary.  Each reincarnation is enlarged two or three times the 
historical dimensions as a “super-sized” commentary about our consumer society where bigger is better,  
even if you never wanted that much in the first place.

Historical Background

Two of the teapots in the upcoming show,  the Chinese Blue and White and the Rozenburg,  were 
inspired by images from a Christie’s Collectibles TEAPOTS book/catalog.

I decided to reproduce the Chinese Blue and White (left image)  precisely 
because Chinese blue and white porcelain has been replicated for many 
centuries.  Europeans began making copies soon after the first rare examples 
arrived from China.  In the present day,  the familiar blue and white pattern is 
even printed on tin cans and trays.  One of the steel trays used to make this 
teapot had this interesting statement printed on the bottom: 

“This lithography on metal reproduction is so faithfully 
rendered that is has the appearance of real porcelain,  
and has won several awards for its quality.”

The 17th century Chinese Blue and White porcelain teapot from the Christie’s 
catalog was 8” tall.  My 21st century version (right image)  is significantly larger at 
15” tall and fabricated primarily from the tin can packaging of Boston Chinese Tea.  
My “BIG GULP”-sized teapot might theorectically hold as much as the advertised 
72 cups of tea. Private Collection

The Rozenburg teapot,  also shown in the Christie’s 
catalog  (left image),  is an exquisite Art Nouveau 10” 
porcelain teapot from the Netherlands.  The delicate 
proportions of the stylized,  romantic form of the 
teapot are inflated as a “Sunkist California Dream” 
where the future gets invented every day and 
modern myths of California are blown all out of 
proportion (detail,  right image).

height 15.5”

height  22”



A historical,  sterling silver coffeepot from 1729 (left 
image) inspired my coffeepot (right image) titled,  Coffee: 
The Golden Ratio.   Constructed entirely from “illy” coffee 
tins,  the ratio of the height of the coffeepot to the height 
of the precariously stacked espresso cups is based on the 
mathematical concept of phi  (pronounced ‘fee’),  other-
wise known as  The Golden Ratio,  and a pun on the word 
‘coffee’  (coffeepot sold). Private  Collection

The sterling silver chocolate pot dated circa 1760 by Zacha-
riah Brigden  (1734 -1787) of Boston (left image)  stirred my 
passion for chocolate.  In Revolutionary America chocolate 
was quite exotic, consequently chocolate pots signified 
luxury and wealth.  My “Grande”-sized,  21st century 
version standing over 17” tall is covered in chocolate bar 
packaging (detail,  right image).  The top and bottom edges 

use the silver bottom of tin cans to mimic the 
exposed silver foil ends of Hershey’s chocolate 

bar wrappers. 

The famous Cubic coffee service originally titled,  Lights 
and Shadows of Manhattan (left image) was inspiration 
for my 21st century version.  The original designed by 
Eric Magnussen for Gorham in 1927 was a significant 
departure for both the designer and manufacturer as a 
purely modernist form.  Although sharply criticized when 

first exhibited,  is has since become an icon included in almost every 
book related to Art Deco and 20th century design. 

Despite the many photographic reproductions of this 
famous coffee set,  the images always show the same side.   It is as if the photograph of the 
coffee set is more famous than the actual object.  The other side of the set doesn’t 
seem to exist.   For this reason,  my oversized fabrication of this famous coffee 
service is a three-dimensional facade of the two-dimensional photograph.  
Constructed from silver,  gold,  and black tin cans instead of sterling silver,  my 
version mimics the photographic reproduction of the object exactly (creamer 
detail,  right image).   Like a stage set,  it has every appearance of being the 
actual three-dimensional reincarnation – but it is not.  Private Collection

In my work the perceptions and values associated with each historical piece are reappraised,  reex-
amined,  and reassembled.  All of these pieces are larger than their original counterparts to reflect 
the super-sized,  grande,  bonus-value mentality of modern America.  My work does not seek value 
in its materials (tin cans),  but asks us to re-evaluate how an object is valued in our material culture.  
Does value exist because of when something was made;  or who made it;  or from the materials 
used?  Or is value created by marketing,  advertising,  and consumption?  These recycled materials 
and exaggerated dimensions with historical references seek to examine the values of our consumer 

Retail price range:  $18,000 to $32,000
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